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Contemporary Visual Culture Studies and
Luxury Brands: On the Urban
Transformation of Nanjing’s Deji Plaza

John Armitage

Abstract: Taking issue with the concept and subject of Cultural Studies, this
article re-theorizes their difficult association with the notion of the visual, with
the graphic, the pictorial, the painterly, and the photographic. Advancing the
idea of contemporary visual culture studies, the article contemplates the visual
realm of luxury brands and what I term “luxurious visual representations after
the global turn” to illuminate important characteristics of urban change in China’s
major cities and shopping mall complexes such as Nanjing’s Deji Plaza.
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